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What began as the dream of a florist’s son  

has grown into a globally recognised brand. When 

founder Patrick Oude Groeniger faced an un- 

expected turning point that kept him from  

working with fresh flowers, he chose a different 

path, reimagining their beauty through luxurious 

faux botanicals. A seed was planted for what  

Silk-ka is today.

From that moment, Silk-ka became more than a 

name. It became a signature of style, where crafts-

manship meets imagination. Our collections draw 

from a distinct blend of influences: the untamed 

grace of nature, the language of fashion, and the 

elegance of interior design. Together, they shape 

what we believe in most: creating atmosphere 

through our products. A feeling. A world to  

step into…

Our company trademark stands as a quiet but 

powerful emblem of this philosophy. Rooted in 

symbolism and steeped in story, its elements  

reflect the values that shape everything we do. 

Commitment, creativity, and connection. It is a re- 

minder that our work is certainly not only designed 

to be seen, but also to be felt and experienced. 

This emblem is more than a visual mark. It is a 

promise to you. A reminder that everything we do 

is driven by feeling over formula, instinct over  

imitation. As Silk-ka continues to evolve, we  

remain devoted to the art of transformation,  

designing pieces that don’t just fill a space, but  

elevate it. With roots in Dutch design and eyes on 

the horizon, we look forward to what comes next.

Thank you for being part of this journey in the 

world of Silk-ka!

The World of Silk-ka
A story rooted in passion

At its heart lies a Latin phrase:  

Intuitem et Magicae 
“From intuition, we create enchantment’’
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Hi there! It’s us, your favourite faux botanical  
company, so good to see you again!

Here at Silk-ka, we are passionate about creating 

enchanting atmospheres that captivate and inspire. Our 

unique approach combines the beauty of the botanical 

world around us, the elegance of fashion, and the 

sophistication of interior design to craft experiences that 

enrich and elevate your world.

Transforming spaces with nature-inspired collections, we 

craft high-end artificial flowers, trees and plants. Twice a 

year our trendsetting original Dutch collections are crafted 

to amaze and provide fresh new insights, enabling you, 

our customers, to create astonishing and unique concepts.  

If you can imagine it, you can certainly make it come to life 

together with us!

Silk-ka collaborates with a diverse range of customers 

worldwide. Our expertise extends to retail, where we 

not only supply but also advise buyers on showcasing 

our collections. The event and project market is thriving 

as ever, with our products enhancing high-end events 

globally. Many renowned companies and brands partner 

up with us to create stunning experiences. You are more 

than welcome to contact us for exploring new and  

exciting opportunities.

Just a few of the dynamic branches in which  

our customers operate

Re-sellers: Florists | Garden Centres | Home-Decoration-

Furniture Stores | Department Stores

Projects: Events | Hospitality  | Real Estate | Interior 

Architects-Stylists | Wedding Planners

We’re right here!

Silk-ka Head Office & Showroom

Jan Tinbergenstraat 201

7559 SP Hengelo

The Netherlands

Phone:  +31 (0)74 242 00 48

Mail: info@silk-ka.com

Website: www.silk-ka.com

Showrooms & Fairs internationally

Florence | Italy

Emmen | Switzerland

London | United Kingdom

Maison et Objet | Paris*

Ambiente | Frankfurt*

*Attendance at the fairs can vary each year,  

so just give us a ring to be safe!

silkkaflowers
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This season, Silk-ka stepped away from the familiar and dove 

into the allure of iconic shopfronts that captivate people across 

the globe. Instead of travelling to a glamorous setting, we built 

our own three bespoke windows, each shaped around its own 

narrative. Every scene was carefully designed to recreate the 

wonder that makes passers-by stop and stare.

Creating these worlds meant challenging our creativity, refining 

every choice and detail until each display felt alive. It was a 

process filled with experimentation, bold inspiration, and 

plenty of playful discovery. The result? A fresh, vibrant chapter 

that celebrates the art of visual storytelling.

As you turn these pages, we hope you feel the same thrill we 

felt bringing this collection to life. Chapter Two is an invitation 

to look closer, see differently, and let your imagination wander.

‘‘�Creativity is 
intelligence 
having fun.”
- Albert Einstein

Step inside the making of our 2026 Collection, Chapter 
Two where imagination set the stage for everything 
we created. Inspired by the magnetic pull of high-end 
shopping windows, we crafted our own worlds from 
the ground up. What you see on these pages is the 
result of pure creativity, bold choices, and a passion  
for storytelling through design.

    Behind 
 the Scenes
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Compact in form, yet powerful in presence. 

A trend piece that never shouts, but always 

stands out, precisely because of its quiet 

confidence. Meet this season’s must-have: 

Catkins. Sparked by nature, perfected by 

Silk-ka design.

No wild-origin storytelling needed, they speak  

for themselves.

These exclusive new Catkins varieties were created 

to transform the ‘almost invisible’ into something 

intentionally striking: a luxurious understatement 

that instantly elevates every arrangement.

 

With their velvety-soft touch, light and airy 

movement, and effortlessly elegant silhouette, 

they bring refined tension and warmth to the deep 

autumn shades in this collection: rich burgundy, 

earthy greens, and soft browns.

The effect? A flawless balance between 

understated and iconic.

The new neutrals.

Our collection embraces warm coffee tones and rich 

chocolate hues, trend colours you can almost taste. 

Earthy, refined, and perfectly balanced, these shades 

pair beautifully with the collection’s soft pastels, 

blending dry textures with fresh, blooming life.

The gentle luxury of moss-covered branches.

This season, moss takes centre stage. Deep green, velvety, 

and quietly soothing, it evokes pine, forest stillness, and 

winter warmth. Timeless and grounding. Draped over our 

new branches, moss becomes nature’s own layer of soft 

luxury, adding calm sophistication to every design. Each 

moss-covered stem reflects time, growth, and authenticity,  

a trend that feels both nostalgic and new.

Where elegance extends beyond.

This season redefines proportions. Stems grow taller, lines 

bolder, and elegance gains new dimension. Extended 

roses and dahlias bring height, movement, and drama to 

every arrangement. XXL stems spark limitless creativity, 

turning each bouquet into a refined, powerful statement. 

Sometimes beauty simply needs more room to bloom.

‘‘�Catkins: small  
in gesture, grand  
in impact exactly  
the Silk-ka way.‘‘

Curious about how our products come to life?

S C A N  A N D  G O  D I R E C T L Y 

T O  T H E  V I D E O

Shades of Brown

Nature’s Velvet Blanket

XXL Stems

The next 
    big 
 thing.

small

The new autumn icon

T R E N D  I T E M S



   Put me  
 on display 

I N T R O

In the world of visual allure, the shop window becomes 

a stage where brands tell their story, without using a 

single word. Within this play of colour, composition, and 

imagination, Silk-ka found its inspiration for Collection 

2026, Chapter Two – Put Me On Display.

This collection celebrates the art of presentation. The shop 

window transforms into a canvas of creativity, a place where 

flowers take the spotlight and draw the eye again and again. 

We explore countless ways to bring our designs to life: from 

striking floral installations to graceful bouquets that spark the 

imagination.

Discover three stunning themes where flowers in full bloom take 

centre stage, their realism nothing short of astonishing. Around 

them, sleek branches in subtle, earthy tones bring a sense of 

seasonal warmth and quiet harmony. While touches of soft 

tiffany gold add a subtle festive glow and effortless elegance. 

Those who take a closer look will discover a world of refinement: 

colour gradients that blend seamlessly and compositions where 

every detail speaks of true craftsmanship. Silk-ka invites you to 

turn every display into a story worth seeing!

“Imagination is the beginning of creation.” 

- George Bernard Shaw
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T H E  N E W  N E U T R A L S . 

C O F F E E  A N D  C H O C O L A T E  H U E S ,  

S O  T E M P T I N G  Y O U  C O U L D  

A L M O S T  T A S T E  T H E M .

I T ’ S  L I K E  S I T T I N G  I N  A  D R E A M .

F R E S H  A N D  F O R E V E R ,  U N I T E D  

I N  P E R F E C T  H A R M O N Y.

A  T O A S T  T O  S U B T L E  S P A R K L E S .

S E N S U A L  S E R E N E ,  A N D  Q U I E T L Y  

L U X U R I O U S .  Y O U  B E T T E R  G E T  R E A D Y …

A  D R E A M Y  S C E N E  B A T H E D  I N  R O S E ,  

B L U S H  A N D  S H A D E S  O F  B R O W N .

R I N G ,  R I N G ,  I T ’ S  I N S P I R A T I O N  C A L L I N G .

Y O U  H A D  M E  A T  M O C H A !

First Story Collection
A  M O D E R N  D A Y D R E A M  I N  S H A D E S  T H A T  S O O T H  T H E  S E N S E S .
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C O N F I D E N C E  A S  T H E  F I N E S T  A C C E S S O R Y.

F L O W E R S ,  T H E  J E W E L S  O F  N A T U R E .

F L O R A L  P E R F E C T I O N ,  R I G H T  A T  

Y O U R  F I N G E R T I P S .

D R I V E N  B Y  P O W E R F U L  P I N K .

B O L D ,  B R I G H T,  A N D  B E A U T I F U L L Y  B A L A N C E D .

P A S T E L S  W I T H  A T T I T U D E . 

D R A P E  Y O U R S E L F  I N  F L O W E R S .

E X O T I C S ,  L O U D E R  A N D  P R O U D E R  T H A N  E V E R .

W H Y  F I T  I N ,  W H E N  Y O U  A R E  M A D E  

T O  S T A N D  O U T ?

Second Story Collection
W H E R E  N A T U R E  S H I N E S  B R I G H T E S T  I N  E V E R Y  T O N E .
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G R A D I E N T S  O F  G R E E N .

S U I T C A S E S ?  C H E C K !  Y O U R  B O T A N I C A L  

G E T A W A Y  S T A R T S  H E R E .

L E T  N A T U R E  L E A D ,  S H E  K N O W S  T H E  W A Y !

W H E R E  N A T U R E ’ S  T R A N S F O R M A T I O N  

B E C O M E S  A  M U S E .

S T E P  I N T O  A  W O R L D  C O L O U R E D  

B Y  U N T A M E D  G R E E N S .

G R E E N  &  B U R G U N D Y ,  O P P O S I T E S  

T H A T  A T T R A C T.  A  F L O R A L  E S C A P E .

W H I S P E R S  O F  A U T U M N  L I N G E R  B E T W E E N  

S O F T  S P A R K L E S  A N D  F A D I N G  L E A V E S .

P U R E  &  U N T O U C H E D .

D E S T I N A T I O N :  W H E R E V E R  F L O W E R S  G O .

Third Story Collection
A  J O U R N E Y  T H R O U G H  N A T U R E ’ S  Q U I E T  T R A N S F O R M A T I O N .

T H E 
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Third story
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O U T R O

Collection 2026, Chapter Two, celebrates this lasting 

impression: a world where craftsmanship and creativity 

come together to shape experiences that captivate both 

heart and eye. 

From bold installations that command attention to subtle 

arrangements that whisper elegance, Silk-ka continues to redefine 

the language of floral design. So as one display fades and another 

begins, we invite you to keep telling stories to transform spaces 

into moments of wonder.

Whether you’re looking for inspiration, advice, or simply wish to 

experience our world up close, we’re always here for you. A call or 

an email is all it takes. You’re warmly invited to visit our showroom 

or meet us at one of the international fairs where Silk-ka brings its 

stories to life.

“Art enables us to find ourselves and lose ourselves  

at the same time.”

- Silk-ka

Put Me On Display reminds us that true artistry lies 
not only in what we see, but in how it makes us feel. 
Every flower, every composition tells a silent tale, 
one that stays with us.

9392

A story worth 
remembering



SILK-KA 
PROMISES 
YOU
P U R E  C R A F T S M A N S H I P

D U T C H  O R I G I N A L  F L O R A L  D E S I G N 

I N S P I R A T I O N  F O R  E V E R Y  S E A S O N

A  H I G H  S E R V I C E  L E V E L

W O R L D W I D E  D E L I V E R Y

Our showroom

Visit our 650m2 showroom to see and feel 

our high-end flowers, trees, and plants. 

We are dedicated to creating the ultimate 

enchanting ambiance. Drawing inspiration 

from nature, fashion, and interior design, we 

offer an inspiring and unique experience!

Our warehouse & stock 

With 4500m2 of storage space we always 

carry a large stock in our warehouse. Good 

to know that if you need something, we can 

always deliver directly from stock. We work

with the best logistics partners to deliver 

your order properly and on time.

O U R  H E A D  O F F I C E  
I N  H E N G E L O

Ecovadis

We’re proud to share that Silk-ka has received 

the EcoVadis Gold medal, a beautiful reward 

for our ongoing journey to do better, thought-

fully and with care.
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Our collections are also available online via our customer portal. Please visit silk-ka.com and register 

or login. Sign-up to receive our newsletter including inspiration, product updates and events.  

Be among the first to find out what’s up at Silk-ka.

Silk-ka head office and showroom
Jan Tinbergenstraat 201  

7559 SP Hengelo, The Netherlands

Phone: +31 (0) 74 242 00 48

Mail: info@silk-ka.com

Our sales contacts
All our sales contacts can be found at  

silk-ka.com/salescontacts

Thanks to our large international network our 

products can be obtained in over  

75 countries worldwide and in metropolises such  

as New York, Tokyo, Dubai and Paris. 

For more information contact  

our head office.

Follow us on social media and join our world: don’t miss out on inspiration,  

special editions, looks behind the scenes, stories and latest trends at Silk-ka.

For a quick fix we’re literally a phone call away

Feast your eyes on this!
Get inspired by your favourite faux botanical company by checking out our 

everchanging collections and… Shop that look!
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